
 

 

 

 

Dr. Bill Maier, vice presi-

dent and psychologist in 

residence at Focus on 

the Family, said the re-

sults of studies like Col-

lins' should be a wake-

up call for parents.  "The 

evidence is clear: Chil-

dren who regularly view 

sexually suggestive me-

dia are more likely to en-

gage in promiscuous sex-

ual behavior them-

selves," he said. "What's 

particularly disturbing 

about this new research 

is that it shows that me-

dia messages about sex 

influence kids' attitudes 

and behaviors.  

“The strong relation-

ship between media 

and adolescents' sexual 

expression may be due 

to the media's role as 

an important source of 

sexual socialization for 

teenagers," the study 

said. "Adolescence is a 

developmental period 

that is characterized by 

intense information 

seeking, especially 

about adult roles.” 



"Parents who don't under-

stand the power of media 

or don't take steps to limit 

their child's exposure to 

sexually provocative materi-

al may very well face the 

heartbreak of an unplanned 

pregnancy or a sexually 

transmitted disease."   

In September 2004 in the 

online journal, Pediatrics 

found that the more sex-

oriented scenes kids 

viewed, the more likely they 

were to become sexually ac-

tive.  "It's social learning. 

Monkey see, monkey do," 

she said.  If everyone's talk-

ing about sex or having it, 

and something bad hardly 

ever comes out of it, be-

cause it doesn't on TV, they 

think, “Hey, the whole 

world's doing it, and I need 

to.”  

People all over the world use 
the media everyday. Whether 
it's using a computer, watch-
ing TV, reading a newspaper, 
talking on the phone or listen-
ing to the radio, media is a 
way to communicate. Through 
the media, you can find out 
about important news, listen 
to your favorite music or 
watch your favorite TV show. 
But there are also negative 
sides of the media that can be 
especially harmful to teens 
like you. Advertisements are 
everywhere — TV commer-
cials, pop-up ads on the com-
puter, magazines ads and bill-
boards — and they have a 
huge impact on what people 
buy. Even though it is mostly 
adults who spend the money, 
commercials are often aimed 
at kids. If the advertising for a 
product is successful, kids will 
ask their parents to buy the 
product. 


