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In the last 50 years the media 

influence has grown exponen-

tially with the advance of 

technology, first there was the 

telegraph, then the radio, the 

newspaper, magazines, televi-

sion and now the Internet.  

Of all the media distribution 
channels the most influential 
has been the television, we 
are constantly exposed to 
thousands of images of vio-
lence, advertising, sex, celeb-
rities and much more, in fact a 
its known that a child is ex-
posed to about 40,000 ads a 
year. 

One of the most positive 

effects of media today is the 

ease with which teenagers 

have learned to embrace tech-

nology – be it the computers, 

Internet or the iPods. The 

teenagers have no phobia for 

technology. Media has also 

contributed to increase the 

overall awareness of teenagers 

about their surroundings.   In 

addition to this, media has al-

so resulted in enhanced overall 

knowledge and understanding 

of curriculum subjects owing 

to the vast information re-

sources that the media has to 

offer. If managed properly, me-

dia can be effectively used to 

generate awareness amongst 

teenagers about issues like 

sex, sexually transmitted dis-

eases, pregnancy, drugs, alco-

hol and smoking.  
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The negative effect that media 
has on teens is bad habit of 
spending too much time on 
technology. People tend to be-
come lazy, aggressive from vi-
olence on TV and gain un-
wanted attitude. Teens use 
technological media like 
iPods, mp3 which if they put 
on maximum volume they can 
become deaf easily. Violence 
is another thing that teens 
learn form media like violent 
movies making them aggres-
sive. Magazines have skinny 
models which make teens 
girls scared of eating/
becoming too skinny and give 
bad time to obese teen girls. 
Also the editors make com-
mercials which make teens 
want to put makeup on every-
day, which is bad for your 
skin. Also spending a lot of 
time on the computer or TV 
can make you really un-
healthy, which causes health 

issues. 

It seems that every time a new 
show surfaces on the televi-
sion, it is a bad influ-
ence.  Shows that are broad-
casted always have some kind 
of negative effect.  MTV has 
had a few shows that portray 
such influences such as; Teen 
Mom and Jersey Shore.  Alt-
hough these shows seem to 
be very interesting and enter-
taining it can fool one's minds 
that are young and clue-
less.  Teen Mom is about 
teen's that are pregnant and 
the whole idea and concept of 
the show seems to be nega-
tive.  It's giving teens the "ok" 
to be pregnant and also be 
young at the same time.  With 
this show in young people's 
minds the media is coming 
across as a complete negative 
impact on young ones.  The 
other show that is on MTV is a 
very entertaining show but at 
the same time, young people 
may be watching and get the 
idea that drinking and party-
ing is the "popular" thing to 
do these days and the way to 
fit in with other people. 

Cellphones and Texting 

Cellphone texting has become 
the preferred channel of basic 
communication between teens 
and their friends, with cell call-
ing a close second. Some 75% 
of 12-17 year-olds now own cell 
phones, up from 45% in 2004. 
Those phones have become in-
dispensable tools in teen com-
munication patterns. Fully 72% 
of all teens

 
or 88% of teen cell 

phone use text messaging. That 
is a sharp rise from the 51% of 
teens who were texters in 2006. 
More than half of teens (54%) 

are daily texters. 


